World Class Fotel,
Resort and Spa
Principles
and
Overview of
Development in China
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From luxury goods to luxury experiences......

Consumption of “Luxury Services” are growing faster than Luxury
Goods, saying they are spending more on “Experiences” rather than

goods.
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The demand of “Experienced Based Activities” such as hotels,
spas, wellness retreats and travel are expected to continue
to grow in line with the

“lncreased Disposable Income”

and

“Increased Leisure Time”,

SO many investors and developers
are making strategies to capture this market opportunity.

Because of China’s:

“Diversity”’,
“Unique Cultural” and
“Natural Environments”,

the emerging resort destinations shall
increase in demand.
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ECONOMIC OVERVIEW
Uik

It’s all about economics.....
China is expected to register a GDP growth of 8.5% in 2011 and 9.0%b6 in 2012,

with the Consumer Price Index (CPI1) also growing by 5.5%6 and 3.0%6 respectively.
It is predicted that China will be the world’s largest economy by 2020, and that
the country will contribute 23%b of global GDP by 2030.
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There are 56 million “outbound” China travelers today, and that number is
expected to grow to 100 million within 10 years. Not only is China is expected to
surpass US business travel by 2015, but the Asia region is expected to account for
more than 41%b of the worldwide growth in outbound travel and tourism over the
next decade. “Inbound”, China is the world’s third-largest tourism destination,
according to the United Nations Tourism Organization.
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Given the robust economic growth of China, hotel leaders are positive about the
growth of the hotel industry and that 2011 will be a record year for hotels and
resorts in the country. The Chinese domestic market, powered by the increasing
affluence of the middle class, will continue to drive demand at hotels. The MICE
market is identified to be a key market segment moving forward.
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New hotel developments in China account for about 56%6 of the 334, 586 new
hotel rooms to enter Asia in the next 3 to 4 years, and that hotel room
inventory in China will increase by about 16%b6 over this period.
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China is now the world’s second largest economy and the primary force in
driving current global lodging development growth. At the end of Q4, China had
the second largest Total Pipeline of any country at 1,182 projects with 323,194
rooms. For the second consecutive quarter, China led the world in Construction
Starts, with 139 projects/25,498 rooms in Q4. Also, for the first time ever, the
country exceeded the United States in New Project Announcements (NPAs) into
the Pipeline, with 155 projects/30,191 rooms.
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As an example; IHG reported the strongest growth in their mid-scale brand —
Holiday Inn Express, and revealed plans to launch a new product to be specially
designed for the Chinese market. Extensive research has been conducted on
domestic consumer preferences, and the new product will be launched soon.
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Boutique resort developers such as Banyan Tree will continue to grow in
{ tier 2 and 3 cities that are close to target scenic locations with unique
& characteristics, it has already positioned itself as a leading luxury resort

@ With locations in LiJiang, Ringha, Sanya and Hang Zhou and operates a spa

in Shanghai.
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Six Senses Resorts and Spas is also targeting China that will built the first

_ | China Resort in Qing Cheng Mountain, in Chengdu, Sichuan a UNESCO World

Cultural and Natural Heritage Site with the concept to embrace Taoist and
Chinese architecture and design principles to blend with the local terrain
and complement that natural landscape.
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Asia Pacific Construction Pipeline - Q4 2010

By Country

@® Under Construction
Other Pipeline Stages

77 % Under
Construction
(rms)

Other Asia

China India Pacitic Countries
1,182 Projects 456 Projects 345 Projects
323,194 Rooms 80,738 Rooms 74,827 Rooms
LE’s Forecast for New Hotel Openings
Hotels Rooms
2012 if) 450 128,353
2011 i1 601 120,518
20101 903 143,476
2009 715 114,244
B China India Southeast Asia & Other Areas
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Key Development Metrics
Annual Totals

New Project
Announcements

2008 2009 2010

Construction
Starts

2008 2009 2010

China

169,891

Rms 99,665

Projs 519 654 815

168,918

129,889
99,854

India

29,799

3 -
Rms 16,326 20,867

Projs 88 142 169

16,659 15,809 19,306

90 103 113

Other Asia Pacific Countries

Rms 32,086 29 142

21,77

Projs 176 110 147
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Based on the above performance data of the key markets in

"
China provided by STR Global, Horwath HTL further provides JWDA g
brief comments for each market. -




Growth in number of star-rated hotels

ﬂ 1 1 1 1 1 1
002 003 204 2005 2006 7

001 i

Seurce: CMTA

Growth in number of economy/budget hotels
0

2001 2002 2003 204 2005 200 007

Mote: Figures for economy/budget hotel chains exclude those hotel brands with less
than 1,000 hotel rooms
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B Domestic horel
Operators

B Internctional hotel
Operarors

5-Star 4-Star Economy/Budaget
hotel chains
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11% 1%

Others

W MICE ond In-house
Meering

Foreign Letsure
Traveler

W Foreign Business
Traveler

B Domestic Leisure
Traveler

B Domestic Business
Traveler

5-Stor 4-Star EconomyBudger*®
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MARKET CLASSIFICATION
“CLASS’ IS A GLOBAL INDUSTRY CATEGORIZATION
WHICH HAS SIX MAJOR (6) SEGMENTS:
LUXURY
UPPER-UPSCALE
UPSCALE
UPPER-MIDSCALE
MIDSCALE
ECONOMY
BUDGET (USA)
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1118
1830
1020
1508
1642
1646
lesz
1820

Upper
7
el
L]
42
17
[z

135
193
202
212

Adrian Hateles
African Prida
AKA,

ANl
Aldamar
Anantera
Andaz
Angzana
Baghonl
Bamyan Tree
Carfion Hotals
Colory
Conoande
Conrmd
Constance Hotels
Dayle Collactian
Dreams

Ediicn

Elagant
Fairmont
Firmdaie

Four Gazzons
Frankim
Grand Hyatt
GUoman
Hamoioor Grand
Helmesley Hotal
Hespes Hatel
Impanial
ImerContineniad
lzz

Jumeirah

I MerTiott
Kamusia Vilas
Kempireki

Lengham
Ledla Paiace

Lo

Lungarre

Lupaury Collection
Mandarin Oriental
ME

Mokars Hotel & Sre
Obernl

One & Only Resoris
Park Hyett
Preferrad

Quariers Hotals
Raifies

Ragzia Hotal
Ragant Hotal
Riz-Canton
RockResams
Raozewood

Rayal Demaura
Royal Tullp Hatals
shangr-La

Sofel

$t Ragls

Tg|

The Paninsula

Tre Princa

The Tides

Trump Hotel Collecion
Vicamy

W Hetel
‘Waldor=-Ashana
Zpelry Weliness &
Spa Resorts
Upscale

Alila

Amarantz

Arjaan by Rotana
Art Serles Hotel
Aungraph Calecion
Aeel Halets
Bacoio

Caesar

camino Real
Carfion Hotal

{Liaper Lipscae comtned)

249 JubQuarters
275 ColumbLe Huotel
Cormwll

Dakichl

Dan Hetels
Derty Hatels Callection
Divani

Dpkce

Daoral

Dream Hetal
Dush Than
Electra

Emibaszy Suftes
Bechisha Hatel
Frazer

Gaylord

Gems of Barbados
Gran Melia
Grand Matropark
Hand Picked
Hard Rock
Haartiand Hutel
Hifon

Hatal D Vin
Hotal Kaman
Hokal Patit Palaca
7ED  Hyatt

I Hatel

ITC

Jebal &)

Jiniing Hetal

Jcie Da\ive
Kimptan

Leyla

L= Mardien
Lagacy Heesis
Lagacy Hotsis LK
Lite Hatets

Luca Hotals & Resorts
Malmaton
MaMaizon
Marriatt

Marrictt Conderance
Carier

Marricit Executie
Apariments

Marii

Martir's

Mella Boutigue
Merfluz

Metro

MEalery Hetal
Millznnium

Mitziz

Wyt

Naiage

Maw Otn|

Nikke:

akLra

aminl

araWerda Hobal
Pan Pacific
Pastana

Puliman

Quey

Ragiszan Blu
Rayhaan by Acna
Red Carmiatian
Reraiszance
Rutana

Serana

Sneraten Hotel
Sky Chy Grand
Starhotats
Selgenbengar
Eun Imernational
Swiszoes|

Tha Marmara
Tha Park

Twak

338

{Linper Lipscaie comLen)

1819  Trident Hotel
1633  Victoria Hotels & Resart
1636 Wilaga Hatel
1770 wwaria by Ta|
1651 ‘Welsch Rerebis
1680 Westin
1710 \Wyndham
Upscale
2  Abha
i Abxie
5 Abou Mawes
7 ACHol
28  acora Hotel and Wohnen
16 Adna
35 AlDiar
24 Allagro Resot
&  aloft Hatsl
40 AlpAzur
45  Amathus Beach Hatel
50 Amber Hotel
TE  AMA
E4  Apa Hatel
77 Apm
32 Apolo Hos & Resots
79 Ammau
78 Aol
B3 AmR
B4 ArOE
11  Ascend
B3 Ascotl
E7  Asion Hotsls
72  Aston Hataks UK
74  Aston Internatianzl
5 Alzhotel
ES  Ausiria Tremd
E5  Azur
127 B4
122 Barelo Premium
140  Bilderbarg
148  Blue Tras Hats|
106  Bourben Hatels & Resorts
&40 Caesars Entertainment
207  Cambria Sufes
208 Ccanad Inrs
222 Ccenma
214 Ceri=rHotel
253 Ceniire Hetels by Rotana
224 Cerury
157 ¢
227 Cham Palace
228  Chandris
129 Chinas Best Valus Inn
241 Cinmamon
260 Clutsl Hotel
245  Clarkn Collection
235 Club Mad
267 Coast
265 CoastHotel
3|2 Coplhome
286 Coral
28  Corinhie
;& Coutyard by Marriott
236 Coumyard Hots {Ciy Lodge]
314  Cresta Hatel
330 Crowns Pieza
35 Demlr
}‘E D= Vers
B/ Derg
B8 Dizn=y
361 Divan
¥5  Dennk
3]  Doubieres
411 duskDz
406 Duxion
409 Dymiasty Hotel
416  Eaton
423 Element
446  Elte
448 Elysess West Halel
454 Ezplendor

{Lipseate con e
462 EuraAgemtur
451 EurdstEs Hatel
470 Everia
425 Excel Hotel Tokyu
E0Z Fiesta Americana
504 Firs:

E11  Filzpetrck Hotd

Four Pilars

Fair Painis

Fujlya Hetad

Furama Hatel

Grand Amanca

Grand Prince Hob=d

Grand Mercura

Grangs Hotel

Great Wolf Ladge

Grecoial

Gresham Huel

H1D

Hampshira

Hankyu Heotal

Hanciver Inkamatioral

HamoLr Plazs

Hastings Hatal

Hayley Comtarencs Centres

HELIOPARK

Heinan

Hemena

High Tech Hetal

Hikan Garden Inn

Homewnod Suibes

Huoteis Tihan

Hotel Equetarial

Hotel Grand

Hotel Grand Chancellar

Hotel Grand Continental

Hotel Guldsmaden

Hotel Indign

Hotel al Ciy

Hotel Mantarey

= Hutel Bara

Hungamotels

Hiea

Hyait Placs

Hyett Summerfield Suites

Ibarestar

Impsrial Hatel

Innside Pramium

IrenCity (Brazi]

Isratal

I Jeng Hotel

873 oy

B3E WK Hatel

205 Leman Tree Hotel

211 LifeClass Hotels & Razors

202 Lindner

233 Lyisr Hotel

49 Macdonald

253 Makma

260 Makdran Hotsis

0 Mancts

=4 Marco Pak

26E Manom

1002 MAX Hotsls & Resorts

1014 Madian Hatzl

1002 Madire

1015 Maiz

1025  Marcura

1002 Matrapark

1028 Matrapoifian

233 Mt Hotsl

1051 Miyako Hotsls

1064 Mosvenpick

1054 Maren Hotel

1061 Mutiara

1022 My Ona Hetzl

174 NH

w3

720

)

Mew Workd
Mowctal
MYLD Hatel

{Lipacave conired

1830
1058
724
1103
1035
10an
1104
1099
1087
1065
1083
1100
1115
1122
1153
1157
1163
1180
1361
1268

1443
1447
a
14z
1475
1303
14q2
225
153
1562
1545
1555
1563
1189
1564
1501
1507
1827
1244
1534
1243
1e4a
pl= i}
17138

0aks
0'Calaghan
Occidamal
Oceana

Qraa Hatel
Outrigger
Cneford
Paladum Hatel
Pamadizs
Paradaras

Park Pleza
Panrmyal

Paan Continertal Hotel
Pappars

Princa Hotel
Principal Haylgy
Quest

Radzsn

Regal
Rerdezvous Hotd
Reskenca Inn
Resia

Rica Hotel
Rimenim

Riu Hetal
Rbecs

Retingan Club
Room Mate
Reyal Regency
=aflr

Sandals

Sarma
Sawridga Inns
Scandic Hutel
=83 Hetad
=shal

Sadana

Shire Hetal
Sigratura Hotels (Africa)
Silkan

Shy Criy

Sohes

Sonanm Hotal
Southarn Sun

SpAngnill Suitex

Smmford

Smybridgs Suites

Sulke Novoes

Sunstar Hatel

Superciuts

Sl zz-Banatel
Swits-Garoen

Tha Chifiey

Tha Gataway

Tha Haniega Hotel [Thalland}
The Thraz Camars

Tha Trilcn

Thistie

Than Hotsls

Thraa Cities

Tokyu Resart

Tragars Hutel

UNA,

Vb= hotsl

Vila Gale

Vayagas

Washingtan Hetsd
Wecdfin Hotsl

Wyndram Vacatian Reson

Upper Midscale

3 Paims
Anets

Acdagin Ciy Apartnai!
Alta Hatel

AS Hotgs

Ashak

fran

Ayt

it
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{Llaner Miscale coniinuea?

112
111
108
133
134
132
114
142
116
219
216
231
24z
50
226
234
230
279
280

Barcslo

Eastion

Ea

Eegt Wastern Pl
Eest Waslern Premiar
Eeta How

Bewleys

Eleu Marine
ErEnnia

Cariral Apartmant Hatal
Chasa Sukas
Citedines Apart Hatel
Cigate

City Exprass

City Lodgs

CityLife Hotei
Clarian

Comiort

Comfort Inn
Comiort Suikas
Conforel
Cominemal Plaza
Coralia
Cosmapoiian
Courtry Hatel
Crystal Hotal
Cumulus

Danubius

Oays Hotel

Dizys Sanviced Apartmant
Defta Hotel

Dolan

Domina

Doubietraa CUb
Drury Inn

Drury Inn & Suites
Drury Ladge

Dinury Paza Hatel
Dnury Sultes

Dusi Princess

Elca

Fairfiald Inn
Festhal Inn

F1B Hotei

Flar Hotd
Flaming's Hotel
Flans

Foszhaohal

Frantou

Fi Hotal: Group

G 5 M Hotales
Garden Court
Garden Pieza
Gokden Tulip
Gunnewig Habal
Hamptan Inn
Hamptan Inn sukas
Hattan Hotal

HCC Hotadl

Herflage

Holiday Inn

Hoilday Inn Express
Heliday Inn Garden Court
Hollday Inn Sekect
Home Inn

Homez

Hetsl Clarine

Hofal Des Golverneurs
Hoial Edda

Hobal Towyu Biefort
Hodstur

Hungusst

Ibermel

ldea Hotals

kle of Capri

Jardin

Jurys Inn

Ketywiast Inns & Suies
Kyried Prastige
Leonardo Hotsl

{Lipger Migscal comtnued

=00

867

=48

&1
1019
12
losa
171
1076
1081
1083
1004
1024
1106
1120
1135
1155
1155
1158
1161
1165
1166
1an2

1631
1772
1653
1350
1715

=0
1800

Lexingten
Lohus

Lymich Hotzl
Marta
Merzias
Merkan Seraced .ﬁparlma'ns
nester Hotel
New Hotal
Nrrendia
Dakford Hotel
Chare
Paradiza Hatel
Park Inn
Parthanon
Periz

Phazni Inn
Princess
Prodomo
Protea Hot
Gualty

Qualiy Resart
Qiueens
Rameda Plaza
RantEsipl
Regards
Rafa
Richimeand Hobals
Ringhctal
Rogner Htel

Fydgas

Sahig Hatal

Sana

Sandman

Scanficon

Stver Cloud

S31Y Mar

Somersat

Spar Hotel

Staright

Stayht

StayEasy

Sunroie

Surepras Resorts
Sweoan Hotel

theb

The Dan St Hatal
The Herfiage (Maw Zazknd)
Timhtel

Tokyu Hetel

TOP City & CounkryLine
TOP Interraticnal Hatel
TownePlsce Sute:
Travelodga (ALEtralla)
Tryp

TUlp Inn

LIMARY Hotel

Van gar valk

vila Fantzine
Welcame Heta)
Westmark

Viyndnam Gardan Hatel
Xanterra

Zanit

Midscals

El
13
0

115
=]
24

121

Achat
acom Huotel

Al Baazans

Amenca’s Best Sules
Amencinn

Artztos Hutel

Barcalp Comifer
Baymork Inns & Sultes
Bzt Western

BlueAay Aeznrs
Bansal Hatal

Brezkiree Resurt

Cabat Lodga
campaniia

Canadas BestValle Inn
Candiewced Eulies

(Midscae confnuedt

221
23
251
240

S50

955
1026
lo7a
1062
1077
loaz
1102
1148
1160

1200
123z

1750

Casonia

CHEL

Cily Euftes
CluoHaousa

Corus Hotel

Couriry Inn & Sutas
Craszings by GrandSiay
Crystal inn
Dademan

Dt Hotel
EuraHatel

Eurapa

Fiasia Hotals

Fiesta Inn

Fartune

Frezh

Gorla

Eran:ISIa',r Residantal
Sufes

Grupcts

Hawthorn Suitas

by ‘Wyndham
Heartiand I

Hotel Siar

Huteles Vista
Howard Johinsan
Iz

INrSures Hotel
IFTtenCky

JR Hyushu Hatel Group
Kibbuiz Hotl
Kingzpate

Kynad

La quirks Inn

LA Quirka Inn & Suites
Lakey i DIstinctve Hoels
Lipertal

Maea

Mainstay Sutas
Medin

N H Exprazs
Nizhztsy Inn

UL O Hated

Palace Resort

Park Rags

PLAL HIll

Gualtty Inn

{and Gualky Suibes
Femada

{and Ramaca Limited)
R=al De Minas

Read Lion

Reval

R

Rzde Inn

Soanic

Sarcatel Hotzl

Sattle Inn

Shika Inn

Signature Inn

Slasp Inn

Sal

Sarat

START natel

Super Hotsd

Swialkow

SwiEs Inn

Tokyu Inn

Town Lodga

Trait

TRH Huteles
Uriguesiay
wagstond Inn
wilages Hatel

VIP Hatel

Vista

Waytarer Inn
WalcomHertags
Wingate By Wyrelram
Yobe Qo

Economy

B1D

i3
110
120
log
109
103
113
150
163
117
252
2%
g
306
312
317
350
330
434
440

1% Irtersata inn
Afiardable Suibes of America
Americas Bast nn
Americas Bast\Value Inn
ALELRlls
B&B Hotal
Baladins
Bt Hatel
Budgat Host
Bucgat Suftes of Amerkca
Bucigatel
City Junir
Communde TaEungsnmels
Country Comiart
Couniny Hearth Inn
Crestvood Sukas
Crossland Suies

Inn
Dowrtownar Infe
aagyHatal
Ecanc Lodge
Etap
Bsargraen
Extanoad Stay Amarica
Extanoad 53y Delloe
E-IB
F-HI'I'II‘JI' Inns Of America
Fasthotal
Fawa Hotal
Fommule 1
Ghnger
Zaken Chain
Goad Nite Inn
Grast Western
Grasne King
GrasnTraz nn
GuestHouse Inn
Home Towna Suftes
Homegate
Homesaad
Hometel
Hotal Climat
Hetsies Sarena
Howand Jonnzon Bepress
Innkaaper's Lodge
Inres oT America
InTown Sunes
Jdameson Inn
Jin Jiang inn
s inn
Fay st Inn
KnigHs Inn
Krts Hotales
La=z Inn ot Amenica
Leisure inn
Masier Hasts Inrs
Masters Inn
Micraiel Inn
Mokl 168
Motal 268
Motdl &
Metsl One
Haticnal 9
0K English
Omena Holels
One Hobals
Passport Inns
Paar Traz Inn
Premigr Inn
Fremire Classe
Red Carpat Inns
Rad RoofInn
Road Lodpe
Roadstar inn
Radd Hatel
Radeway Inn
RT Hotel
SaENan SUnes
Scottish Inn
Selectinn

[Economy comtLed)
Shaney's Inn
Slumb=r Lodge

1380
1422
1458
1455
1457

1463
1462
1470
1565
1615
1514

Sudio 6

Studio Plus
Suburban Extandad

S

Sun Suftes Hatels
Sundowner

Super &

Thiitiedga

Travaks

dee
Travakdpe UK
Value Face
Wandiym Inn
Wiellazley Inn

Zleep

page2of2
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TOP TEN HOTEL MANAGEMENT BRANDS

A P i

Suites

Howard Johnson Plaza
Howard Johnson Plaza
Howrard Johnson Inn
Howrard johnson Express
Ramada

Ramada Encore
Ramada Plaza

Ramada Suites

Ramada Resorts

Wingate by Wyndham

Sheraton

Hyatt House
new brand

Quality Inn

Sleep Inn

BRAMDS IHG WYMNDHAM HOTEL MARRIOTT HILTOMN ACCOR STARWOOD GLOBAL CHOICE WESTERN |FOUR
GROUP INTL IMTL HYATT HOTELS INTL IMNTL SEASOMS
LUXURY InterContinental Wyndham Grand JIW Marriott Waldorf-Astoria| Sofitel 5t. Regis Park Hyatt Four Seasons
Collection Hotels and
Ritz-Clarton Conrad Sofitel Legend |Luxury Collection Grand Hyatt Resorts
Sofitel Boutique | W Hotel Andaz
ILIPSCALE Hotel Indigo Wyndham Resorts Marriot Hilton Pullman Westin Hyatt Regency | Suites Best Western
Premier
Wyndham Historic Renaissance Double Tree M Gallery Le Meridien Ascend Collection
Hotels
Autograph Embassy Suites Sheraton
Collecton
IMIDSCHLE Holiday Inn Wyndham Garden Courtyard Inn Hilton Garden Nowotel Aloft Hyatt Place Clarion Best Westermn
and Suites Inn rew brand
Baymont Inn and Mercure Four Points by Comfort Inn & Suites
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TOP TEN HOTEL MANAGEMENT BRANDS

A P i

Ritz Destinaton
Club

Grand Residence
by Marmiott

BRANDS IHG WYNDHAM HOTEL MARRIOTT HILTOMN ACCOR STARWOOD GLOBAL CHOICE WESTERN |FOUR

| GROUP INTL INTL HYATT HOTELS INTL INTL SEASOMNS
!ECDNDMY EXPRESS Days Inn Ibis Econo Lodge

|

1 Knights Inn Etap Roadway Inn

|

} Microtel Formule 1

|

| Super & All Seasons

|

! Travelodge Motel &

|

| Hotel F1

iEXTENDED Candle Wood Suites |Hawthom Suites Suites Suites Suitehotel Element Summerfield |[MainStay Suites

STAY by Wyndham Suites

} StayBridge Suites Residence Inn Home Suites Adagio Suburban Hotels

|

} Spring Hill Suites Studio & Comfort Suites

‘ Marriott Exec

1 Apartments

gDTHER Wyndham Yacation Mardott Hilton Grand Starwood Vacation |Hyatt Four Seasons
} Dwnership Vacation Club Vacations Dvnership vacation Club Residence Club
|

|

|

|

|

|

i
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2011.1.1 2B A EZE LT

1 DT | 4437 1432 5 | 647 161 | ea37E?r | 0,5%
‘4 3 HILTON WORLDWIDE 3689 3526 163 605 938 587 813 3.1%
e} 2 WYNDHAM WORLDWIDE 7152 7112 40 605 713 597 674 1,3%
'} 4 MARRIOTT INTERNATIONAL 3 446 3329 17 602 056 580 876 3.6%
4 5 ACCOR 4 229 4111 118 507 306 492 675 3,0%
[} B CHOICE HOTELS 6142 6 021 121 495 145 487 410 1,6%
td B STARWOOD HOTELS & RESORTS | 1041 979 62 308 700 291 §38 5.9%
'} 7 BESTWESTERN 4015 4048 3 307 155 308 477 04%
‘] @ CARLSFUTRISPITALITY 1078 1050 19 165 061 159 756 33%
L 10 HYATT 1 . CORPORATION 423 399 24 120 806 120 031 0.6%

Souwrce : Catabass MEG Hospitality - March 2011
P e
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2011.1.1 288~ AP EE L

Ak BRANDS BROUPS '::ﬂ‘ "gﬂ-' .ﬁﬁ_‘l
|
'] 2 HOLIDAY INN INTERCONTINENTAL HOTELS GROUP |~ 1 247 1318 | -T2 | 28017 | 240568 . -4,3%
] @ MARRIOTT HOTELS RESOATS MARFEOTT INTERNATIONAL 554 545 9 204019 | 188755 | 2.6%
-l| COMFORT NS & COMFORT SUITES  CHOICE 2621 2 603 18 | 202132 | 201 165 0,5%
(] 8 HLTON HOTELS HILTON 547 535 12 | 192866 192726 | 0.1%
] B EXPRESS EY HOLIAY INN INTERCONTINENTAL HOTELS RO~ 2075 2 069 6 | 191228 | 188007 | 1.7%
, - [ — 1817 | 1740 77 178353 | 171253 | 4%
) 8 DAYS INN OF AMERICA, INC. WYNDHAM HOTEL GROUP 1859 & 1858 1 148 155 149633 | -10%
o [} SHERATON HOTELS & RESORTS STARWOOD 401 392 g 141 500 138 41 | 1,5%
' 10 SUPER & MOTELS WYNDHAM HOTEL GROUP 2156 = 2137 18 124 827 132876 | 1.5%
(1] 12 COURTYARD WAARFEDTT INTERNATIONAL 892 858 H 131 069 125 206 | 4,7%
¥1 11 QUALITY INNS, SUITES & RESORTS | CHOICE 1389 1354 B | 128082 127 747 | 0.3%
13 RAMADIA WS WIDE WYNDHAM HOTEL GROLP B4 a0 -16 117 B42 118 880 i -0,9%
P 15 s ACCOR 800 f61 & 107 735 102 167 | 54%
18 MoTEL 6 ACCOR 1090 1060 0 107 646 105651 | 1.9%
(1o #6 CROWNE PLAZA HOTELS & RESORTS  INTERCONTINENTAL HOTELS GROUP 388 366 - 106 155 100 994 ' 5.1%
HYATT HOTELS GLOBAL HYATT 721 2 94694 | S7023 | -24%
(18 RADISSON HOTELSWORLOWIDE | CARLSON HOSPITALITY 423 422 1 94 557 94658 | -0,1%
™) 28 MERCURE ACCOR 724 £99 25 a0 078 85639 | 52%
20 A EANG ) N BANG NC 546 - NC i gaas1 | -
() / Data non avaliable at pubfishing date Source : Database MKG Hospitality - March 2011
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Top hotel companies in China

A list of hotel companies with at least 10 properties in China as compiled by HotelNewsNow.com**

Company Properties
BTG-Jianguo Hotels & Resorts (Home Inns) 818*
7 Days Inn 568*%
Jin Jiang 460
Hanting Inns & Hotels 438*
Green Tree Inn 305
Wyndham Hotel Group 324
InterContinental Hotels Group 133*
Starwood Hotels & Resorts Worldwide 53
Accor 104
Lingnan
Marriott International 55
Y Jinling 52
Zhejiang Narada Hospitality 26
. Best Western International 31
¥ Shangri-La Hotels and Resorts 32
HK CTS Hotels 24
Hilton Worldwide 17
New Century Hotels & Resorts 15
§ Huashi (GDH) Hotel 20
OCT International Hotel Management 24
HNA 20+
Hyatt Hotels Corporation 17
Tianlun International Hotels 13
Kempinski Hotels 10
Carlson 10

* Az of 31 December 2010

NA
56,410%
80,000
50,438*
MNA
49,0604
44,139*
NA

NA
12,000
21,364
NA

NA
6600
15,000
NA
7,470
NA

MNA
5000
NA
8,431
NA

NA

Properties

Rooms

under under
Rooms development development
a0* MNA
197+ 19,345*
MNA MA
162* MNA
200 MNA
182 NA
137* 47,422*%
87 NA
50+ NA
NA NA
NA NA
NA NA
MA MNA
41 6500
MA MNA

4 MNA
70+ 24, 500
NA NA
NA NA
NA NA
NA NA
NA NA
MNA NA

9 MNA

13 MNA

3,336

** All numbers in this list were gathered through HotelNewsNow. com research. Editors understand this list is not comprehensive
and encourage readers to contact us with updates by emailing patrick@hotelnewsnow.com
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Hilton

HOTELS & RESORTS

CASE STUDY-HILTON
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80% of people expect that a resort has high quality bedding, while 65% of
them expect that a resort offer gourmet food and wine.

UNIVERSALLY EXPECTED

Attractive & Lush Grounds

Ambiance Of Leisure

Proactive Staff That Asks If | Need Assistance
Updated Décor

Explanation Of Facilities Upon Arrival

Large, Spacious Rooms

Room Service

Multiple Restaurants For Dinner
High-Quality Bedding

Getaway Location

~J

In-Room Entertainment Options

~J

Scenic Views From The Guest Rooms
Gym/Exercise Facility

!!!!!1!!!!!!!
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THE MOST IMPORTANT DECISION FACTORS FOR WHERE TO BOOK

The Resort & Rooms Are Immaculately Maintained
The Resort Offers Excellent Value For The Money
It's Located In A Getaway Location

The Grounds Are Beautiful

High Level Of Consistency & Quality

Has Beautiful Views

Has Appropriate Children's Activities

Is Safe & Secure

Has Comfortable Bedding & Towels

!!!!!!!!!l
§

Is A Known & Trusted Brand
100
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GENERALLY EXPECTED

Multiple Bars Or Lounges

Multiple Pool Areas

Poolside Food & Beverage Service
Off-Property Excursions Booked On-Site
Self-Contained Property

Gourmet Food & Wine

Spa-Quality Toiletries

Full-Service Spa
Off-Site Activities

Gated Property

80

o
rJ
o
B
o
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o

100
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MOST IMPORTANT RESORT FEATURES:

50%
100% l Aurrven ities

Brand

KEY: 100% = Heavily considered
%% = Mot considersd

T 5% |
50%
5%
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THE EIGHT TYPES OF RESORT GUESTS

The diverse experiences sought by resort travelers creates a varied resort product offering around the
world. The identity each resort creates, both on-property and through its website and presence in the
global marketplace, has a great impact on which group will gravitate toward it.

RELAXATION
Relaxation travelers frequent the spa, water activities such as snorkeling and they love live

entertainment. Most important for this traveler, beyond the destination is the pool area
accommodations and beautiful views.

ROMANCE
Compared with other experience seekers, Romance travelers place a great deal of emphasis on
accommodations and fine dining. Also, high-quality bedding is a top requirement.

INDULGENCE

Indulgent travelers place significantly greater importance on the spa, while spacious guest rooms, a
proactive staff and room service are also important factors.

FAMILY
Multiple pool areas and dining options are priorities for families visiting resorts. Family travelers tend
to use the gym and spa and attend live entertainment shows.

JWDA



PARTY/SOCIALIZE

This group looks for nightlife activities, bars and lounges and a great pool environment with full service
food and beverage.

EDUCATION & HEALTH
The vast majority of Education & Health travelers plan to hike and scuba dive and find excursions to be
important when deciding where to stay. This group also prefers a gated property.

ADVENTURERS

Adventurers place a great level of importance on excursions offered at resorts, while dining options,
accommodations and the pool area are less important.

ALL-INCLUSIVE

The majority of this group is parents and they tend to stay an average of two nights longer than other
resort guests. The expectation is that the resort includes all beverages, meals and entertainment in the
price of their stay.

JWDA



BUSINESS BT # Super-Luxury &EEE

Biz-Resorts Vo 2 ey
Urban Resorts AT
Mixed-Use E A
MEETING AND SEFEWK
CONVENSION e
Casino

RESORT B
(Unique experience) (P 5S)
Planned Communit o N
Mega-Resort Yo i Time-Share  #AAE

: K Vacation 2R
Thematic g )
Golf R Ownership
Beach AR

JEER
BOUTIQUE FEaB T LONG-STAY KRG B
SERVICE /L AT 4
Spa iR APARTMENTS
Urban By
WG R 7 %

HOTEL TYPES AND CLASSIFICATIONS
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Urban Luxury
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 More and More Urban Hotels are being incorporated into Mixed-Use
: f Projects as a cornerstone of development.
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MIXED-USE PROJECT
Hotel, Office, Service Apartments and Retail
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Mega-Resort
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Super Luxury and lconic
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Thematic Resort
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Casino Hotel
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Planned Community
Beach Resort
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Boutigue Beach Resort
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Planned Community

P ] 5 B Beach Resort
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Planned Community
Golf- Resort
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Golf Resorts
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Top 10 Luxury Hotel Brands per
C h i n a T r a v e | e r

For China's millionaires and billionaires, the brand matters when choosing
hotels to stay in for a superior vacation. More than half of the rich favor
high-end chain hotels, while one third prefer boutique hotels, according to
the latest report on the country's luxury traveler market from Hurun, a
publishing group targeted to the individuals of* high net worth".

MR AE P AR AT & VP a% ORI HD - 4 B T B A
X5 TR F SR AT R A, R AR R, R R, F
UL BT SR IE B, IR =002 SRR S, R 10 TR %
PR AR R, — AR T IR bR B A
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10 Hyatt Regency (&11%)

e-star Hyatt Regency is the flagshlp and the oldest brand of the US-headquartered

another two luxury brands, the Grand Hyatt (FZ1%) and Park Hyatt (11 TEE) launched

~In 1980. Presently, there are more than 214 Hyatt Regency hotels with more than 90,000
rooms in 43 countries. Hyatt Regency hotels mainly accommodate discerning convention

and business travelers, as well as holiday-makers. The brand is well-known for its amenities,

exquisite culinary options, extensive fitness equipment and distinguishable style.

-
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9 Marriott (J1%8)

Prague Marriott Hotel, Czech Republic

pscale Marriott Hotels & Resorts is the flagship of the US-based Marriott International,
., an international hospitality company with about 3,400 properties worldwide. The

( pany has repeatedly appeared on the Forbes’ list of "Best Companies to Work for".

- Marriott features full-service hotels and resorts with amenities, gift shops, swimming pools,
~ business centers and quality services. Presently, there are about 521 Marriott-owned hotels
and resorts across the world.

JWDA



8. Kempinski (FlE#3)

Kempinski Hotel Boao, Hainan, China

=Stablished in 1897, the European-based Kempinski Hotels San Lawrenz is the oldest
xury hotel brand in Europe. The company runs a collection of distinctively deluxe hotels
“with the finest traditions of its European hospitality. Presently, Kempinski boasts 62

- prestigious hotels around the world, which provide travelers and guests with memorable
five-star vacations and luxury getaways.
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7. Sheraton (k%)

Sheraton Shenzhen Futian Hotel, China

~ Dating back to 1937, Sheraton is the largest and most renowned brand of the US-based
- Starwood Hotels & Resorts Worldwide, Inc. It has an international portfolio of more than
~ 400 hotels in the premier cities and resorts in more than 70 countries around the world.

Hotels operated under the Sheraton brand are aimed to provide home-away-from-home

services for prestigious guests and travelers.
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6. Grand Hyatt (1)

Grand Hyatt Melbourne, Australia

- The top-shelf Grand Hyatt is another important brand of the US-headquartered Hyatt Hotels
. rporation. Grand Hyatts are large-scaled luxury hotels that offer up-market

- accommodations in getaway cities, featuring magnificent lobbies, advanced technology, and
- a full-range of business facilities and fitness centers. Grand Hyatt hotels mainly
accommodate discerning travelers pursuing the comfort of home with customized services.

JWDA



5. Peninsula (£ 5)

Peninsula Hong Kong

. properties are established in the following major cities: Hong Kong, Shanghai, Tokyo,
Beijing, New York, Chicago, Beverly Hills, Bangkok and Manila. The Peninsula hotels are
noted for their unique style, unparalleled services and luxurious comfort. Launched in 1928,
the Peninsula Hong Kong is the brand's landmark hotel. It's the oldest hotel in Hong Kong
and one of the most prestigious hotels in the world.
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4. Ritz-Carlton (Wi /&£ /K#H)

Exclusive Club Lounge, Ritz-Carlton New York, U.S.

” Marrlott the company has repeatedly appeared on the Forbes list of "Best Companles to
~ Work for". Ritz-Carlton stands for the finest accommodations, dining options and highly
attentive services in the world. The hotels feature amenities, 24-hour room service,

twice-daily housekeeping, business centers and fitness facilities. Presently, there are
more than 70 Ritz-Carlton hotels and resorts in the world.

JWDA
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3. Park Hyatt (313

Park Hyatt Maldives Hadahaa

nother brand under the umbrella company Hyatt Hotels Corporation, the Park Hyatt sits
above its cousins in luxury. The Park Hyatt, launched in 1980, features elegant boutique
“hotels found only in premiere destinations and accommodates high-end individual
travelers who desire highly personalized services in a refined environment. Presently,
there are 26 Park Hyatt hotels in the most coveted vacation spots around the world,
including Paris, Milan, Sydney and Tokyo.
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2. Hilton (F5 /RI)

Hilton San Diego Bayfront, U.S.

xurious full-service hotels and resorts held by the U.S.-based international hospitality
pany Hilton Worldwide. As the most recognized brand in the hospitality sector, the
name Hilton is associated with stylish infrastructure, excellent services and cutting-edge
innovations. As of 2010, Hilton had more than 530 hotels and resorts in76 countries

with a room inventory of over 189,000.
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1. Shangri-La %Eﬁ)

Tower Wing Lobby, Shangri-La Hotel, Singapore

lhe Hong Kong-based Shangri-La Hotels and Resorts, the largest luxury hotel operator

e Asia-Pacific Region. Shangri-La hotels feature superior facilities and services expanding
to countries outside Singapore, including Australia, China, France, India and Japan.
Shangri-La's history dates back to 1971, when the first deluxe hotel opened in Singapore.
Presently, the company boasts 72 hotels and resorts under the Shangri-La and Traders
brands with a room inventory of more than 30,000.
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1. Unigue Experience:
To create and innovative and enlightening experience that rejuvenate our
guest, Six Senses purpose.

N

GiE, GURTRUS R, D TATME NI TE ARG S R RSE, 257N AR RN  Ax

2. Unique:
The resort should offer a combination of a unique setting, concept, design and
service which cannot be easily replicated.

s
2 I ST B — N OBR B, BB, MO RS AL, AR 5 S .

3. Location:

" . The location should be naturally beautiful and unique, and provide a dramatic

. backdrop to the resort. Alternatively, the resort should be located in a n area
characterized by distinct culture which attracts and enriches the guest’s
experience.

Hh S
MR ARSI AR, SRS EE R — A SRR B A
WONIESE, AR R 2 AL T AL — A UURT I SCHON SRR R IX, IR SR & 2 NS

4. Architecture and Design:
. The design of the hotel building should be unigue and innovative, and in many
cases, aim to blend with and or complement the natural environment.

EHMEIT
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5. Exclusivity:

It Is essential that luxury resorts and residences provide high degree of
exclusivity to create demand for the resort and attract guest willing to pay a
premium for rooms and or residences which have an exclusive nature.

EEN
A2 LR AN J P e S A FE I HRF 2 AL, 50518 N ey He e L) s UM a7 18 1Y
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6. Facilities:
The quality, range and design of the facilities are often exceptional.

<3

A
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i
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7. Service:

The most important characteristic of a luxury resort, yet the most difficult to
consistently provide, is a highly personalized level of service which creates a
Hrgémorable Impression and encourages repeat guest stays.
—NFRER M R E AR, SRR o AR A, R AERFIR S ORISR, B
| AT S HIEN R, AR L2 .
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**Sense of Arrival:
Unigue Sequence of arrival to enhance the guest experience of expectation.
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4‘ 1. Unique Experience:;

’ ' to create and innovative and enlightening experience that rejuvenate the guests
A
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of a unigque setting, concept, design and service which

JWDA

cannot be easily replicated.




3. Location:

The location should be naturally beautiful and unique, and provide a dramatic backdrop to the
resort. Alternatively, the resort should be located in a n area characterized by distinct culture
which attracts and enriches the guest’s experience.
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4. Architecture and Design:
The design of the hotel building should be unique and innovative, and in many cases, aim
to blend with and or complement the natural environment.
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5. Exclusivity:

It Is essential that luxury resorts and residences provide high degree of exclusivity to create
demand for the resort and attract guest willing to pay a premium for rooms and or
residences which have an exclusive nature.
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6. Facilities:
The quality, range and design of the facilities are often exceptional.



SERVICE IS AT THE HEART OF THE HOTEL EXPERIENCE TO
CREATE A GREAT GUEST TXPERIENCE

. '7'.' Service:

Lhe most important characteristic of a luxury resort, yet the most difficult to consistently provide,
IS'2 highly personalized level of service which creates a memorable impression and encourages
peat guest stays.

WDA:



STAR RATING DEPENDS OF FACILITIES AND SERVICE
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SPA TYPES

HEALTH AND WELLNESS CENTERS
RESORT LIFESTYLE

RESORT SPA CENTER

URBAN

MEDICAL

KITFEHE
5
I
AR
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S Medical Spay, Thailands
Malo-Clinic, Macaw
Vitallife Wellness Centire, Thailand
Drx. Medispa, Singapore
The Zew Institute, the Philippines
Orient Medical Spas, Hong Kong

Yuvaw Cosmetic Surgery Cendire
and Skinv and Laser Medical Spay, Indiov

ASIA’S TOP MEDICAL SPAS

MKG Hospitality, STR Global, HICAP, Bloomberg News, Rhombus International Hotels Group,, Knowland Group

Sources:: HVS, CHTA, CREB Asia, Horwath HTL, China Business News, Lodging Econometrics, Hilton Worldwide. Hyatt Intl., J DA -
W g



SPA DESIGN PRINCIPALS

NEED ANALYSIS

*MARKET AND DEMOGRAPHIC
EVALUATION
COMPETITATIVE ANALYISI
*SPACE PLANNING
*FINANCIAL PROJECTS

BRAND AND THEME DEVELOPMENT

*BRAND CONCEPT AND ESTABLISH
STANDARDS

*RELATE STORY LINE AND DEVELOP

FEATURES

*REGIONAL INFLUENCES, LOCAL

CUSTOMS, HISTORICAL AND CULTURAL

ELEMENTS

PLANNING AND DESIGN
AESTHETICS ELEMENTS

<FOCUS ON FUNCTIONALITY
*EQUIPMENT AND PRODUCT
SPECIFICATIONS

*MEMORABLE DESIGN FEATURES TO
SHAPE GUEST EXPERIENCES

PRE-OPENING

*TIME LINE-SCHEDULE

*SELECTION AND TRAINING OF

QUALIFIED STAFF

*MENU DEVELOPMENT AND PRODUCT
SELECTION

<CREATIVE PROMOTIONS TO DRIVE

REVENUE

*OPERATING BUDGET

*TREATMENT PROTOCOLS

*PREPARATION FOR GRAND OPENING
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DAILY OPERATIONS
eSeamless Integration with the
property

eSpa Director, Department head
eConsistent staff training and
supervision

eResources and Support
Management or Operational
Consulting

MARKETING

eMarketing plans-seasonal
promotions

ePromotional pieces on demand
using templates

Time-saving implementation Kits
from marketing consultant.

CONTINUING EDUCATION
eProfessional development and
training from within Online
education and meetings

IT Services

eSet up

eTraining

*Online support team
eIntegration with hotel systems
Centralized data management
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FINANCIAL OVERSIGHT
eBudget Creation
eFinancial Tracing
*Revenue development
ePreferred Vendor program

STRVICE
eSpecial customer service seminars and
training

RECRUITING AND TRAINING
eCore Values in Staff selection

CREATIVE SERVICES

*Spa Menus

eLogos

el etterhead/envelops/business cards
Signage Systems

eAdvertisements

*Gift Certificates

eE-mail templates

ewebsites
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SIGNATURE FITNESS AND
WELLNESS PROGRAMS
*YOGA RETREATS
*NUTRITIONAL PROGRAMS
-TCM

*LIFESTYLE COACHING
*SPORTS CONDITIONING
*HEALTH ASSESSMENT
AND COACHING
MIND-BODY, SPIRIT
ENRICHMENT PROGRAMS
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Filtration & water treatment
Disinfection Chemical / UV / Ozone
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Technical Plant

JWDA




Conventional Concrete / Tiled
Polished Stainless Steel

Myrtha Stainless Steel Lined
Swimming Pool
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Lap / Exercise Pools
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Conventional concrete / tiled
Polished stainless steel
Air lounges / recliners / benches

Body / neck massage stations / air tubs
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Vitality pools and
Hydrotherapy Features
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Steam Room
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Rasul (Mud Bath)
AR (JERIE)

Hammam
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Salt Solariums
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Snow Cabin

Heated Lounges / Benches
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Experience Showers

Ice Fountain
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General Thermal
Experiences
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Italian designer Giancarlo Zema's,
Amphibious 1000 is the world’s first semi-submerged hotel resort

FUTURE HOTELS
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o Sources:: HVS, CHTA, CREB Asia, Horwath HTL, China Business News, Lodging Econometrics, Hilton Worldwide. Hyatt Intl., "
MKG Hospitality, STR Global, HICAP, Bloomberg News, Rhombus International Hotels Group,, Knowland Group JWDA {E‘
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